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Founded at Harvard, we provide world-class research that drives
some of the biggest brands today. We specialize in accessing
the authentic voice of the consumer and delivering clarity to
brands on their unique value proposition and positioning through
our work with Deep Metaphors™.
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The brand is seeking exploratory, foundational research that
defines the psychological landscape to help identify white space
and unearth strategic opportunities within the cat treat space.
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--------------------------------------- Ongoing tracking will help the brand see how the campaign has
changed unconscious perceptions of the brand in the marketplace

The Methodology

IMET® Our patented and pioneered
methodology, the Zaltman Metaphor

Elicitation Technique (ZMET), allows us to

go beyond the surface and illuminate the

full complexity of the human mind. We
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IAT Implicit Association Tests (IAT) is the
best in class methodology to IMET® IMET® IAT IMET® IAT IAT

quantify the strength of associations
between a brand and key drivers

The Imqut After six months of intensive advertising,

Through deep exploration, we were able to we found a significant improvement
understand the key emotional drivers of the in brand perception over the

target consumer and furthermore, we were pre-rollout benchmark.

able to understand WHY a concept worked
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